
American Journal of Business Practice  Vol.2, No.6 (June, 2025),  

291 

 E-ISSN: 2997-934X 
 

 American Journal of Business Practice 
 https://semantjournals.org/index.php/AJBP  

| Research Article  

 

Evaluating the Multiplicative Effect of Regional Tourism on 

Employment Across Various Economic Sectors 

 

Maksumova Umidaxon Sodiqjonovna 

Lecturer of department economy and tourizm, FerSU 

Umidaxon_ 2701@mail.ru 
 

 

Abstract: This study provides a comprehensive analysis of the multiplicative 

interlinkages between regional tourism development and employment generation 

across various interconnected sectors of the economy. Drawing upon both theoretical 

frameworks and applied methodologies, the research underscores the pivotal role of 

tourism as a dynamic driver of employment growth in auxiliary industries such as 

transportation, commerce, agriculture, artisanal production, and a wide range of 

service-oriented activities. The article introduces a conceptual model that captures the 

essence of the intersectoral multiplier effect and elucidates the principal mechanisms 

through which tourism stimulates job creation beyond its immediate domain. 

Furthermore, the study highlights strategic pathways for enhancing these multiplier 

effects, thereby positioning tourism as a central instrument for regional socio-economic 

development and structural transformation. 
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Introduction. In contemporary discourse on regional development, tourism has increasingly been 

acknowledged not merely as a recreational activity, but as a multifaceted engine of economic 

growth with significant implications for employment generation. While traditionally perceived as 

part of the leisure and hospitality sector, regional tourism has demonstrated the capacity to 

stimulate job creation across a broad spectrum of interrelated economic sectors—notably 

transportation, food and beverage services, agriculture, handicrafts, and construction. This 

complex web of interactions is underpinned by the economic principle known as the "multiplier 

effect," which posits that initial expenditures in one industry can reverberate through the 

economy, fostering secondary demand and employment in other areas. 

The importance of tourism's cross-sectoral impact is especially pronounced in regions rich in 

cultural heritage, ecological assets, and human resources that remain underutilized. In such areas, 

https://semantjournals.org/index.php/AJBP


                                                                   ( American Journal of Business Practice) 

 

American Journal of Business Practice  292 

tourism serves not only as a revenue-generating activity but also as a strategic lever for activating 

dormant value chains, revitalizing local enterprises, and integrating marginalized labor forces into 

the formal economy. Each tourist‘s presence in a destination creates a ripple effect—driving 

demand for transportation, accommodation, locally produced food, artisanal goods, and 

construction services—thus extending the benefits of tourism far beyond its immediate 

boundaries. 

Moreover, this intersectoral dynamism makes tourism a vital component of broader economic 

policy frameworks aimed at promoting sustainable development. By aligning tourism initiatives 

with regional planning and labor market strategies, policymakers can harness its potential to foster 

inclusive economic participation, strengthen local supply networks, and build resilient 

communities. As such, regional tourism should be regarded not as an isolated industry, but as a 

strategic instrument for diversified and equitable economic transformation. This thesis focuses on 

identifying and assessing the multiplier relationship between tourism and cross-sectoral 

employment at the regional level. The analysis draws on both theoretical frameworks and 

empirical insights to explore how tourism functions as a catalyst for wider economic participation. 

Attention is given not only to direct employment effects (such as in hotels or restaurants), but also 

to indirect impacts through sectors like agriculture, retail, and logistics. 

Understanding this intersectoral dynamic is essential for designing effective regional employment 

strategies. By mapping out the key sectors influenced by tourism and highlighting the types of 

jobs created, this study aims to offer practical insights into how tourism policies can be aligned 

with broader socio-economic objectives. Ultimately, the goal is to support sustainable 

employment models that are inclusive, locally rooted, and resilient to economic shifts. 

THE MAIN PART 

Theoretical foundations of the multiplier effect of tourism. Tourism development not only has a 

direct impact on employment in this industry, but also initiates large-scale economic processes in 

related sectors. This effect is referred to in scientific literature as the multiplier effect of tourism, 

which is understood as the ability of tourism to launch a chain of production and distribution links 

and stimulate the creation of jobs in industries such as transport, construction, agriculture, trade 

and services [Semenov, 2019]. 

As noted by Dwyer et al , tourism is characterized by a high level of domestic consumption and 

creates conditions for the activation of local resources, which enhances its multiplier function. For 

example, each tourist who spends money on accommodation, food, souvenirs and entertainment 

provides income to several independent participants in the economic chain, thereby contributing 

to the expansion of employment even outside the formal tourism sector. 

Theoretically, the multiplier effect is explained through the Leontief inter-industry balance model, 

according to which a change in demand in one industry leads to an increase in production and 

employment in others. Tourism in this context acts as a primary driver, creating an ―economic 

impulse‖ that is redistributed across industries. In this case, not only the direct impact (for 

example, work in hotels) is important, but also the indirect one – the demand for local products, 

services and raw materials. 

In addition, contemporary research focuses on the role of tourism in integrating local economies, 

especially in the context of decentralization and regional inequality. According to Bramwell and 

Lane, sustainable tourism can create long-term employment patterns, promoting regional 

development and reducing social vulnerability. This emphasizes not only the economic but also 

the social significance of the multiplier effect of tourism. 
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The multiplier effect in economics refers to the ability of one sector to initiate growth in 

production and employment in other sectors through related economic flows. In the case of 

tourism, this effect manifests itself through: 

 growth in demand for transport, food and accommodation services; 

 increasing demand for local products and handicrafts; 

 and the activation of construction, trade and entertainment; 

 creation of seasonal, temporary and long-term employment. 

Thus, each tourist coming to the region indirectly ―starts‖ economic activity far beyond the 

boundaries of one industry. This feature of tourism makes it a strategic resource for regional 

development, especially in the context of a comprehensive approach to reducing unemployment. 

Key directions of impact in intersectoral employment. Tourism development has an impact on 

employment generation in the following key sectors: 

 transport and logistics – expansion of routes, creation of jobs for drivers, guides, 

accompanying persons; 

 hotel and restaurant business – demand for cooks, administrators, maids, managers; 

 agriculture – providing tourist complexes with local products, agrotourism; 

 handicrafts and creative industries – souvenirs, national clothing, cultural events; 

 services and trade – retail trade, guides and interpreters, photo services, etc. 

Thus, employment is formed not only in tourism as such, but also in a wider range of industries 

that ensure its functioning. This explains the high multiplier potential of this industry. 

Regional differences in the scale and structure of the multiplier effect depend on: 

 level of tourism infrastructure; 

 regional specializations (cultural, ecological, medical tourism); 

 availability of labor resources and their qualifications; 

 activities of local producers and small businesses; 

 state policy in the field of tourism and employment. 

Regions with high tourist flow usually experience accelerated development of small businesses, 

creation of new jobs and growth of entrepreneurial initiative. In turn, regions with underdeveloped 

infrastructure lose the possible multiplier effect, even if they have significant potential. 

In order to systematize and visualize the multiplier effect of tourism on intersectoral employment, 

it is advisable to identify the key industries that are affected by tourism activity. Tourism acts as 

an initiator of demand, generating employment not only in the hotel and restaurant sector, but also 

in related sectors - from agriculture to creative industries. The table 1 below presents a 

generalized structure of industries covered by this effect, indicating typical examples of 

employment and its nature. 

Table 1. Main sectors covered by the tourism multiplier effect and corresponding forms of 

employment 

No. 
Sector 

economics 

Examples employment 

due to tourism 

Character 

employment 

1. 
Hotels and 

accommodation 
Administrators , maids , managers hotels Direct , constant 
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2. Public nutrition Chef, waiter, bartender, fast food staff Direct/seasonal 

3. 
Transport and 

logistics 

Drivers, taxi drivers, guides, transport 

rental 
Indirect, seasonal 

4. Rural farm 
Vegetable suppliers, farmers, producers 

of eco-products 
Indirect, partial 

5. 
Trade and 

souvenirs case 

Souvenir sellers, artisans, masters of 

national products 

Indirect, self-

employment 

6. Construction 
Workers in tourist facilities , small repair 

teams 
Indirect, temporary 

7. Creative industries 
Artists, musicians, show and festival 

organizers 
Mixed, project 

8. 
Informational 

services 

Marketers, SMM specialists, copywriters 

of tourism products 
Indirect, flexible 

 

As can be seen from the table, the multiplier effect of tourism covers a wide range of economic 

areas and contributes to the creation of various forms of employment - from permanent and 

seasonal to project and self-employment . This confirms that tourism can become an effective tool 

for reducing unemployment and activating local resources. This is especially relevant for regions 

with developed tourism potential, where competent integration of tourism with other sectors of the 

economy allows achieving 

Recommendations for activating the multiplier effect. To activate the multiplier effect of tourism 

on regional employment, it is necessary, first of all, to ensure a close relationship between the 

tourism sector and other sectors of the economy. This includes the development of a cluster 

approach, in which hotels, agricultural producers, artisans, transport companies and the service 

sector are united into a single value chain. State support should be aimed at stimulating local 

entrepreneurship, especially in small and medium-sized businesses focused on tourists. The 

creation of modern tourism hubs with high-quality infrastructure and marketing support plays an 

important role. 

In addition, it is necessary to develop professional training and retraining of personnel in tourism 

and related areas, taking into account regional needs. This will not only improve the quality of 

service, but also expand employment among young people, women and the rural population. It is 

also recommended to introduce digital platforms that simplify access to sales markets for local 

producers and services, which will help involve more entities in economic processes related to 

tourism. 

Conclusion 

In conclusion, it should be noted that tourism at the regional level is not only an important sector 

of the economy, but also a powerful catalyst for employment growth in related sectors. Its 

multiplier effect is manifested through the creation of a wide range of jobs - from direct ones in 

the sphere of accommodation and food services to indirect ones in agriculture, transport, trade and 

creative industries. This is especially relevant for regions with natural and cultural resources, but 

limited opportunities for economic diversification. 

The analysis showed that tourism activation contributes to the formation of sustainable 

employment, reduction of unemployment and involvement of vulnerable groups of the population 

in economic activity. It is especially important that tourism is able to integrate small businesses 

and individual entrepreneurs into economic processes, thereby ensuring a more equal distribution 

of income within the region. 

However, to effectively use the potential of the multiplier effect, systemic support from the state is 

necessary. This includes infrastructure development, institutional coordination between sectors, 
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support for local producers and the introduction of digital solutions. Only with an integrated 

approach can tourism become a sustainable source of employment growth and local development. 

Thus, the development of tourism as an inter-sectoral driver requires not only marketing 

promotion of destinations, but also strategic integration with regional employment policy, which 

will ensure long-term socio-economic benefits. 
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