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Abstract: This study examines the important relationship between business ethics and
corporate culture, examining how ethical principles are shaped and influenced by corporate
culture. As businesses expand globally, maintaining ethical standards while operating in
diverse cultural contexts has become a strategic priority. The study analyzes theoretical
frameworks and real-life examples to illustrate the dynamic relationship between ethics and
culture, focusing on leadership, cross-cultural issues, and the long-term benefits of an ethical
business environment.
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Introduction

In todays global business landscape the conduct of businesses and their culture play a role, in
shaping operations Ethical standards govern decision making and actions within a business setting
while culture encompasses the collective values and norms guiding employee behavior Blending
ethical practices with a robust corporate culture establishes a groundwork for enduring growth
maintaining reputation and achieving lasting success This research delves into the intricate
interplay, between business ethics and culture the impact of leadership and the consequences of
globalization

Literature review

In the realm of business ethics lie concerns, like governance rules and regulations that govern
transparency and accountability. Emphasized in discussions about business ethics are decision
making frameworks and stakeholder theory. Ethics play a role in prompting businesses to think
beyond gains and consider their impacts, on society and the environment.

The culture, within a company is made up of values and customs that guide how individuals in the
organization engage and collaborate with each other. It may be influenced by factors such as the
culture in which it operates along with its corporate governance setup and leadership approach.
Hofstedes cultural dimensions theory helps explain the impact of culture, on practices while Edgar
Scheins organizational culture model illustrates how leadership can drive cultural transformations.
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Effective leaders are vital, in fostering an environment within businesses.Transformational
leadership focuses on nurturing cultures that value the welfare of employees and prioritize
responsibility and long term sustainability rather, than immediate financial gains.

Methodology

Particular attention has been given to the atypical cultural and economic environment in which
research was conducted. In this regard, a qualitative approach is proposed by data collection
among business leaders in sectors such as agriculture, manufacturing, and services since these are
of great importance for the economy of Uzbekistan [1]. Besides that, employee surveys are
conducted in order to understand how organizational culture impacts local companies regarding
ethics behavior. This will be able to provide a comprehensive description of how both national
values and business ethics can cross under the Uzbek conditions [2]. The research also explores
how the influence of post-Soviet and modernization is affecting the country's ethical business
conduct [3].

The competition will be made relevant by ensuring the competition involves an urban and rural
enterprise reflecting economic diversity across Uzbekistan [4]. This would involve comparing
local firms that are integrated into international supply chains with firms operating in only
domestic markets. Such comparisons may be used to check whether exposure to international
markets results in higher ethical standards. There is also the investigation of government
regulations and their consequences for business ethics, in terms of legislation on the local level
that can either support or hinder ethical practices. The research focuses on various corporate and
regulatory factors to present ethical insight in the emerging business environment of Uzbekistan

[5].
Results and discussion

It has been observed from the results that the national values of collectivism, respect for authority
and importance of society are influential factors in the business behavior in Uzbekistan [6]. A
series of interviews with business leaders indicates that the vast majority of ethical decisions are
made through informal channels rather than official codes of conduct and involve personal
relationships [7]. Informal networks, which center on personal relationships, may sometimes
obscure the line between ethical practices and favoritism or nepotism. Besides, businesses that
have a basis in local cultural values within their ethos have reported increased employee loyalty
and cohesion within their businesses. At the same time, these companies also have difficulties in
observing international ethical standards, especially those business activities that are included in
the global supply chain [8].

Influence of cultural values on business ethics in Uzbekistan
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The role of state regulatory and legal documents in the formation of business ethics in Uzbekistan
has been revealed. Although efforts are being made to ensure these enterprises, especially the state
ones, are transparent and observe ethical behavior, the regulatory and legal documents are not
consistently enforced to that effect [9]. A low level of regulatory control by business entities
operating in rural areas was noted, which may lead to ethical violations. On the other hand, those
companies that operate in cities such as Tashkent-the capital-let alone businesses with foreign
investments-are put under tighter scrutiny. The outcome of this rigidity has been a more
systematic approach towards ethics. Such inconsistency in the business climate among urban and
rural sectors suggests that a single ethical standard cannot be practical throughout different
regions of Uzbekistan [10].

Distribution of ethical control in urban and rural enterprises in Uzbekistan
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Conclusion

The research identifies that cultural values represent significant determinants in shaping the
business ethics of Uzbekistan. Collectivism, respect for authority, and personal relationships have
influenced business activities and decision-making in ethical matters. While such cultural
elements create close social bonding, they have provided contexts of moral ambiguities, especially
in favoritism or nepotism situations. The research also points out the gap in ethical regulation
between city and countryside businesses. Usually, more regulated companies can be found in
cities like Tashkent, while the most remote regions are underregulated. This inconsistency speaks
to the need for more uniform regulatory standards that assure ethical consistency throughout the
country.

Moreover, the companies that have both local values and international ethical standards are more
resilient and credible in world markets. Ethical leadership was found to be one of the substantial
elements in the establishment of honesty and transparency culture in companies. Companies that
maintain a strong ethics core benefit from happy workers, customer trust, and thus assure business
sustainability. Nonetheless, how to blend together both traditional traits of local orientation and
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imperatives of global business ethics remains an issue to be taken seriously by these big
multinational companies operating in Uzbekistan.
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